Chicago, USA 09 - 12 novembre 2015

FABTECH EXPO
CHICAGO 2015

Fiera

Fabtech & la piu grande manifestazione internazionale del Nord
America dedicata al settore dei macchinari innovativi e delle
apparecchiature per la deformazione dei metalli, per la saldatura e per
la finitura dei prodotti (Metal forming, fabricating, welding and finishing).

PERCHE' PARTECIPARE

A seguito di un accordo sottoscrito con “SME” Society of
Manufacturing Engineers, ICE - Agenzia assistera le aziende italiane
nella loro partecipazione autonoma alla fiera Fabtech, la quale si
svolgera dal 9 al 12 novembre 2015 presso il McCormick Place a
Chicago, USA.

La fiera & una piattaforma espositiva unica nel suo genere nel mercato
nordamericano. Le aziende partecipanti avranno l'opportunita di
entrare in contatto con le altre aziende espositrici € con i buyer del
settore. Maggiori informazioni sulla manifestazione sono disponibili
sul sito www.fabtechexpo.com.

Gli organizzatori prevedono per l'edizione 2015 la partecipazione di
oltre 1.500 aziende, su una superficie di 50.000 metri quadrati e la
visita di 40.000 buyer del settore. Gli spazi ancora disponibili sono
pochi: Affrettatevi!!

http://www.ice.gov.it
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MACCHINE UTENSILI

Macchinari lavoranti per la
deformazione dei metalli,
saldatura e finitura dei
prodotti.

Luogo:
Chicago, USA

Data Evento:
09 - 12 novembre 2015

Scadenza Adesioni:
Data Pubblicazione:
04 febbraio 2015
Siti Utili:

www.fabtechexpo.com
www.machinesitalia.org
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FABTECH EXPO CHICAGO 2015

[ Partecipazione ]

I costo minimo di partecipazione, come comunicato dagli
organizzatori, € di $ 6,000 per uno spazio di 3,04m x 3,04m pari a

9,26 mq

Il prezzo di affitto comprende il pannello posteriore e i due pannelli
laterali dello stand, una fascia con il nome della societa, una
scaffalatura nella parete posteriore, il rivestimento del pavimento in
moquette, un tavolo da conferenza con quatiro sedie, una vetrinetta,
un cestino per i rifiuti, una presa elettrica da 110v ed un supporto per il
materiale espositivo (peso massimo 227 kg).

Inoltre, nel costo di partecipazione & compresa linserzione on-
line delle aziende partecipanti. Sono previsti dei prezzi speciali con gli
hotel convenzionati ed il servizio di bus navetta & gratuito.

Sono attualmente aperte le iscrizioni per I’evento ed e’ possibile
presentare domanda di ammissione agli organizzatori. Gli
espositori sono dunque invitati a consultare la mappa dell’area
espositiva (Clicca qui) e a completare la scheda di registrazione
allegata a questa circolare.

Per richieste di modifica del pacchetto espositivo descritto sopra o per
servizi aggiuntivi (quali ad esempio la disponibilita’ di acqua corrente
per lo stand), gli espositori che riceveranno conferma di ammissione,
sono pregati di utilizzare il manuale ufficiale per gli espositori che sara'

disponibile a partire da giugno c.a..

Invece, qualora gli espositori avessero necessita’ di maggiore spazio
espositivo, sono invitati a comunicarcelo (ICE Chicago) e
provvederemo a contattare gli organizzatori al fine di ottenere l'offerta
migliore.

Istruzioni per la registrazione / Assistenza ICE-
Agenzia

Vi invittamo a inviare il modulo del contratto di partecipazione in
allegato, compilato con le indicazione dello spazio richiesto, firmato e timbrato,
all'ufficio  ICE-Agenzia Chicago USA: achicago@ice.it o al fax
n°+1.312.670.5147

ICE Chicago é disponibile per assistenza nella compilazione della domanda di
partecipazione e rimane a disposizione per ogni ulteriore informazione sulla
manifestazione e sul mercato USA.

Chicago, USA

EDIZIONE PRECEDENTE

L'edizione 2014 ad Atlanta (Georgia) ha
registrato la presenza di 1.477 espositori,
54.000 mq di superficie espositiva, e 31.000
visitatori.

In allegato si possono trovare informazioni
relative alla precedente edizione della fiera
"Fabtech 2014 ("Post-Show").

CONTATTI

Meccanica, Chimica, Energia e
Ambiente

ICE-Agenzia / ltalian Trade Agency
Chicago USA

401 N. Michigan Avenue
Suite 3030
Chicago, lllinois (USA) 60611

Tel. +1.312.670.4360 Fax.
+1.312.670.5147

chicago@ice.it
ICE-Agenzia Ufficio di Milano (ITALIA)

Fiere Estere / Foreign Fairs
Ufficio di Milano / Milan Office
Corso Magenta 59, 20123 Milano, Italia

Tel. +39 02 48044209 o +39 06 59927209
Fax. +39 02 93660606

milano@ice.it
fiere.estere@ice.it

© ICE - Meccanica, Chimica, Energia e
Ambiente




FABTECH EXPO CHICAGO 2015

| Ultimi Dati Disponibili

2015-2016

Lo scorso novembre, l'associazione “Manufacturers’ Alliance for Productivity
and Innovation” (MAPI) ha pubblicato le sue previsioni economiche trimestrali,
che indicano che la crescita della produzione manifatturiera dovrebbe superare
il PIL, con un + 3,5% nel 2015 ed un +3,9% nel 2016. Mentre le previsioni per
gli investimenti in macchinari industriali dovrebbe aumentare del 7,6%, nel
2015 e del 3,6%, nel 2016.

Allegati

1. Fabtech 2015 exhibitor registration 2. Fabtech 2014 post show report

Chicago, USA
INFO AGGIUNTIVE

L'ufficio di Chicago € a vostra disposizione
per fornire una vasta gamma di servizi di
marketing ed informazioni commerciali che
potranno integrare la partecipazione alla
fiera. L'ufficio € inoltre a disposizione per
fornire  assistenza  ed  informazioni
necessarie per operare nel mercato di Nord
America.

Sl precisa che a Fabtech Expo
2015, non sara' presente un Padiglione
ltalia e le aziende parteciperano in
forma autonoma.

© ICE - Meccanica, Chimica, Energia e
Ambiente




Exhibit Space Contract

FABTECH | November 9-12, 2015
Chicago, IL USA

@ s pma @

Company Information -- will be published on website and in Event Directory (please type or print):

Company Name

SHOW MANAGEMENT USE ONLY
Booth No.
Size
Sq. Ft.
Rental (US$)
Company ID

Preferred Location
FABRICATING
TUBE & PIPE / WIRE
WELDING
THERMAL SPRAY

Division (if any)

FINISHING

Mailing Address

METALFORM/TOOL & DIE
LASER

oocoo0obO

City

State/Province

Zip / Postal Code

Country

Contact Name

Job Title

Phone / Ext

Contact Fax

Email*

* Email address must be unique

Company Phone

Toll-Free Phone
Company Fax

Company E-mail*
Company URL

Briefly describe the products your company will be displaying:

Logistics Contact Information (it different from above)
(event manuals, newsletters, tickets etc.)

[D#

Name

Job Title

Company Name

Mailing Address

City

State/Province

Zip / Postal Code

Country

Phone / Ext

Fax

Email*

Billing / Invoice Contact Information

(if different from above)

|D#:

Name

Job Title
Company Name
Mailing Address

City
State/Province
Zip / Postal Code

Country
Phone / Ext
Fax

Email*

* Email address must be unique

It is understood that the Exposition Terms and Conditions stated on both pages of this
form, the Exposition Rules and Regulations (contained in the Exhibitor Service Manual)
and the payment terms stated on the initial invoice are part of this Contract. Having
read this Contract, we, the undersigned, hereby agree to the referenced terms and
conditions. Expositions of “AWS”, “CCAI”, “FMA”, “SME” and “PMA” (collectively
referred to as "Show Management") are designed as marketing and educational
events, facilitating buyer-seller interaction. These expositions are considered an
integral part of the sales process and may culminate in on-site orders. To assure that
the exposition will further this purpose, admission is limited to qualified engineers and
persons with similar interests (16 years or older), unless otherwise permitted in writing
by Show Management. Each exhibit shall be pertinent to the technical area of the
Exposition. Exhibits having only lay interest, or not a specific educational or technical
interest as determined by Show Management, may not be permitted.

Authorized Signature Date

SIGNED CONTRACT MUST BE RETURNED TO RECEIVE

SPACE

e  Space availability, size and location will be determined at the sole
discretion of Show Management.

e Please contact Show Management at (800) 733-3976 with any
questions regarding this agreement.

Return signed contract to:

FABTECH Show Management

PO Box 930

Dearborn, Ml 48121-0930 USA
Fax to: 313-425-3407 Page 1 of 2

SUMBIT




EXHIBITION TERMS AND CONDITIONS

APPROVED EXHIBITORS - Only Exhibitors that have contracted with “AWS”, “CCAI", “FMA”, “SME”
and “PMA” (collectively “Show Management”) for the specific Show identified on side one of this
document will be permitted to display or to demonstrate its products, processes, or services at the
Show.

DEFINITIONS - As used herein:

The “Contract” means the Exhibitor Space Contract including the exhibit space application
form, the terms and conditions contained herein, the Exhibition Rules and Regulations and the
provisions incorporated in the initial payment invoice.

“Exhibitor” means any person or company exhibiting in the Show, its representatives, agents,
employees and contractors at the Show.

The “Rules” means any and all provisions contained herein, the Exhibition Rules and
Regulations and the payment terms stated on the initial invoice.

The “Show” means the event described on side one of this document.

The “Venue” means the facility where the Show will be held.

RESTRICTIONS - Show Management may, at its sole discretion, prohibit, restrict and/or evict exhibits
which are, in the opinion of Show Management, objectionable for any reason including, but not limited
to, danger, noise, vibration, glaring or flashing lights, safety and method of operation, objects on
display and/or method of display. Show Management may also prohibit, restrict, and/or evict any
exhibit which may detract from the general character of the show or which violates any term of this
Contract. Show Management may further restrict, prohibit and/or evict any exhibit with objectionable
persons, things, conduct, printed matter or anything else Show Management judges to be
objectionable including, but not limited to: balloons, peanuts, popcorn, coffee, or anything taken
beyond the confines of Exhibitor's assigned space. In the event of such prohibition, restriction, or
eviction, Show Management shall not be liable for any refunds of rental or other expenses. If
Exhibitor fails to comply in any respect with the terms and conditions of this Contract, including the
Exhibition Rules and Regulations, Show Management shall have the right, without notice to Exhibitor,
to rent or offer for rent Exhibitor's space, or to use such space in any other manner. Exhibitor shall
remain liable for the full amount specified by this Contract.

ASSIGNMENT OF SPACE - Show Management reserves the right to assign space, to rearrange the
floor plan and/or to relocate any exhibit to further the best interest of the Show. Show Management
will assign space guided by Exhibitors' priorities, by the exhibit's requirements and by the choice of
locations. If Show Management should relocate Exhibitor, any lower space rate difference shall be
refunded but higher rate differences shall not be imposed. Within seven (7) days of official notice of
space reassignment and/or relocation by Show Management, it is the duty of the Exhibitor to notify
Show Management in writing if the reassigned/relocated space is not acceptable for any reason.

RENTAL OF SPACE - Rented space includes an 8' high drape backwall and 36” high drape side
rails (excluding island exhibits). Any and all other equipment or materials required by Exhibitor must
be provided by Exhibitor at Exhibitor's own expense.

PAYMENT AND CANCELLATION BY EXHIBITOR - Make all checks payable in U.S. currency to
"FABTECH ". Transfer of funds is available through: Bank of America NA, 2600 W Big Beaver Rd,
Troy MI 48084, USA, ABA: 026009593, Account #: 6810-83728-3. Transfers of funds from foreign
companies must include the following Swift code: BOFAUS3N.

Exhibit space payments shall be made according to the schedule set forth in the initial invoice
sent by Show Management. Show Management reserves the right, in its sole discretion, to reassign
or cancel contracted exhibit space if Exhibitor fails to adhere to the payment schedule set forth in the
initial invoice. 100% forfeiture will be assessed on rental fees or deposits that were made prior to the
reassignment or cancellation.

In order to cover work and service performed and as payment of liquidated damages, Exhibitor
agrees that if it cancels or reduces its exhibit space hereunder, it shall pay a percentage of the total
invoice as follows:

Cancellation Charge

25% of total space rental

Date of Cancellation/Reduction
from assignment date to 180 days in advance of the Show

50% of total space rental from 179 days to 121 days in advance of the Show

100% of total space rental 120 days or less in advance of the Show

If Exhibitor fails to cancel but does not use its assigned space, Show Management shall have
the right to use Exhibitor's space as Show Management determines in its sole discretion, including
selling the space to another exhibitor, without any rebate or allowance to Exhibitor. ~Show
Management will not be responsible for having included the name of Exhibitor or descriptions of
Exhibitor's products in the Show catalog, brochures, news releases or other materials. If, at any time,
an Exhibitor determines not to use some or all of the space for which he has contracted, he shall give
prompt written notice to Show Management of his change in plans, so that Show Management may
reallocate the unused space pursuant to the Rules. Failure to furnish the notice required by this
paragraph shall subject Exhibitor to a surcharge of twenty-five percent (25%) of cost of the space not
used, in addition to other Cancellation Charges detailed herein. Transfer of funds between Show
Management exhibitions is prohibited.

USE OF EXHIBIT SPACE - Exhibitor shall not assign, sublet, or share any part of his space.
However, an Exhibitor may use his space to exhibit any eligible products: (1) manufactured or sold in
his own name, (i) manufactured or sold by any company controlled by or under common control with
Exhibitor, (iii) manufactured by a joint venture in which he participates, or (iv) produced pursuant to
his manufacturing license. Exhibitor shall not exhibit, offer for sale, give as a premium, or furnish
literature about any other products or services except where Show Management determines that
such activities are required for the proper demonstration or operation of Exhibitor’s displays. In any
case, identification of such articles or services shall be limited to the regular nameplate, imprint, or
other identification, which in standard practice appears normally on the articles or in connection with
the services. Exhibitor shall not permit persons other than its own representatives (including those of
any corporate affiliate, joint venture partner or licensee), representatives of Show Management, or of
officially designated labor or service sources to use its booth for any purpose.

USE OF COMMON/PUBLIC SPACE - No demonstration, promotion, or advertising shall be
permitted outside of Exhibitor's assigned exhibit space. Exhibitor shall not distribute any materials,
including but not limited to, samples, souvenirs, or advertising materials outside of the Exhibitor's
contracted-for exhibit space. No Exhibitor shall, in any other way, occupy or use the facilities for any
purpose inconsistent with this Contract

16.

20.

LOSS, THEFT OR DAMAGE - Show Management provides limited perimeter guard security but
shall not be liable or responsible for any loss, theft or damage to the property of Exhibitor, its
employees or representatives. Further, Show Management will not be liable for damage or injury to
persons or property during the term of this Contract, from any cause whatsoever, by reason of the
use or occupancy of the exhibit space by Exhibitor, its employees, representatives or assigns.
Exhibitor acknowledges that certain activities at the Show, especially during set-up and tear-down of
the show, can be dangerous, and Exhibitor, on behalf of itself and each member of its exhibit staff,
assumes such risk and waives any liability on the part of Show Management and assumes all liability
for such risk. If Exhibitor's materials fail to arrive, or if for causes beyond its control, Exhibitor is
prevented from using its space, Exhibitor is nevertheless responsible for its space rental. Exhibitor
shall carry special insurance to protect all exhibit materials against damage, theft or other loss, and
liability insurance against injury to persons and the property of others, including, but not limited to,
Show Management.

COMPLIANCE WITH LAWS - Exhibitor assumes all responsibility for compliance with all pertinent
laws, ordinances, regulations and codes of duly authorized local, state and federal governing bodies
including, but not limited to, fire, safety, environmental and health laws, regulations, ordinances or
codes, together with the rules and regulations of Show Management and the operators and/or
owners of the property wherein the Show is held.

THE AMERICANS WITH DISABILITIES ACT (ADA) - Exhibitor is required to comply with all
provisions of the ADA, including, without limitation, arranging Exhibitor's exhibit so as to be
accessible to all persons covered by the ADA.

UNIONS AND CONTRACTORS - Exhibitor shall employ labor only from sources officially
designated by Show Management for the installation, maintenance and dismantling of its exhibit, and
shall use only the service organizations officially designated by Show Management for all services in
connection with the installation, maintenance, cleaning and dismantling of exhibits and in connection
with the operation of projection devices. Exhibitor agrees to abide by and comply with all rules and
regulations imposed by local unions having arrangements with the Venue or with authorized
contractors engaged by Show Management. Exhibitor must request Show Management's
authorization to use an Exhibitor-appointed contractor no later than forty-five (45) days prior to the
first scheduled installation date for the Show. Show Management shall have the right, but not the
obligation, to resolve disputes or disagreements between Exhibitor(s), or between Exhibitor(s) and
official contractors or labor organizations. In the event of such dispute, any action or decision by
Show Management intended to resolve the dispute shall be binding on the Exhibitor(s).

COPYRIGHTS, LICENSED AND PATENTED MATERIAL - Exhibitor assumes all responsibility for
the use of any and all copyrighted, licensed, or patented materials including, but not limited to, music,
video, or printed matter which may be protected under the laws of the United States of America.
Exhibitor is solely responsible for securing any and all appropriate rights to use such materials and
for the payment of any and all royalties, license fees or other amounts associated with the use of
such materials.

ADVERTISING AND PROMOTION - Show Management reserves the right to use Exhibitor's name
in any advertising, promotion or marketing associated with the exhibition. Show Management does
not, however, guarantee Exhibitor inclusion in such materials.

RIGHT TO CHANGE LOCATION, DATES, AND/OR RULES - Show Management retains the right
to change the Exhibition location, dates, and/or rules upon notice to Exhibitor. Any such change shall
be incorporated and made part of this Contract.

CANCELLATION BY MANAGEMENT - Show Management retains the rights to cancel the Show
and/or the Exhibit with no liability to Exhibitor other than a refund of any paid space rental fees, for
any reason beyond its control including, but not limited to, civil unrest, labor disputes, acts of
government or acts of God.

INDEMNIFICATION - Exhibitor agrees to indemnify and hold and save Show Management whole
and harmless from and against any and all claims, charges, complaints, liability, losses, demands,
actions, damages, expenses, judgments, settiements and/or costs of any nature whatsoever which
shall result, directly or indirectly, wholly or in part, by any act, omission, negligence, or conduct of
Exhibitor or Exhibitor's employees, representatives, agents, servants, contractors, patrons, guests,
licensees, invitees, or assigns, at or related to the Show, including, but not limited to, any such costs
in connection with a violation of any laws or regulations, any off-site activities, any dangerous or
hazardous materials, any damage, injury, or loss to persons and/or property and any costs, including
attorneys’ fees, incurred by Show Management in connection with the enforcement of this Contract.
Exhibitor covenants and agrees that if Show Management is made a party to any litigation
commenced by or against Exhibitor or relating to this Contract or the exhibit space rented hereunder,
then Exhibitor shall pay all costs and expenses, including attorneys’ fees and court costs, incurred by
or imposed upon Show Management.

GOVERNING LAW - This Contract shall be construed in accordance with and governed by the
internal laws of the State of Michigan, not including the laws applied to conflicts of laws.

SEVERABILITY - The invalidity or unenforceability of any of the covenants, phrases or clauses in
this Contract shall not affect the remaining portions hereof, but this Contract shall be construed as if
such invalid covenant, phrase or clause had not been contained herein.

ENTIRE AGREEMENT - This Contract, specifically incorporating the initial invoice and Exhibition
Rules and Regulations referenced herein, embodies the entire agreement and understanding of the
parties hereto in respect of the subject matter contained herein. Exhibitor agrees to comply with all
provisions incorporated in this Contract including the Exhibition Rules and Regulations and
provisions of the initial invoice. This Contract supersedes all prior agreements and understandings
between the parties with respect to the subject matter. Please contact Show Management at (800)
733-3976 with any questions regarding this agreement. DET_B\323823.1
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30,330
1,477

573,986 sq. ft.

124,539

111

FIRST TIME ATTENDEES

attended FABTECH for the first time
EXCLUSIVE AUDIENCE

of visitors attend no other show

TOP THREE REASONS AN ATTENDEE VISITS THE SHOW

1. See/evaluate new products and technology
2. Get technical information
3. Compare products side-by-side

JOB FUNCTIONS

Owner, Company Mgmt./Corporate Executive . . .......... .. ... ... .. ... ...... 31%
Manufacturing Engineering, Design Engineer . .......... ... ... ... ..., 14%
Manufacturing Production ........ ... . 1%
Foreman/Leader/SUPeIViSOr .. .. ... ... 9%
Welder/Machine Operator ........... . ... i 3%
Product Designand R&D. . ... ... 3%
PUMCNASING. . . .o 3%
DistribUtOr . . . 2%
Sales & Marketing ........ .. 15%
OtherJob Functions . ... ... . 9%

COMPANY SIZE

Attendees came from a variety of manufacturing and construction facility sizes —

connecting you with the largest OEM’s to the hard-to-reach job shops.

Lessthan20 .................... 28% Job Shop/Contract Manufacturer. . .. . 36%

20-49. ... .. 17% OEM ... . 24%

50-99. ... ... 15% Supplier .......... ... L. 15%

100-249....................... 17% Dealer/Distributor. ... ............ 10%

250-499. ... ... ... ... 9% Non-Manufacturer . ................ 6%

500-999. ... ...l 6% Other.......... ... ... ........ 9%

1,000-2,499. ... ... .. 4%
2500andOver ................... 4%




PRIMARY TYPE OF BUSINESS

Automotive Energy

Aerospace Heavy Equipment
Agriculture Mining/Utilities/
Construction Power Generation
TOP ATTENDING COMPANIES

Altec Industries General Dynamics
Blue Bird Corp. General Electric
Boeing General Motors
Cascade Corp. Herman Miller
Caterpillar Honda of America
Chart Industries Hoshizaki America Inc.
Cottrell Inc. Huntington Ingalls

Crown Equipment

Daimler Trucks
North America

Delta Airlines
Eaton Corp.
Electrolux
Emerson
E-Z-Go Textron
Federal Mogul

Ingersoll Rand
JAC Products
John Deere
Johnson Controls
Kimberly Clark
Kubota

Lockheed Martin
Manitowoc Cranes
MARTA

Military/Defense
0il & Gas
Other Transportation

Metcam Inc.
NASA

Naval Surface Warfare
Center

Parker Hannifin
Price Industries
Shape Corp.
Siemens
Steelcase
Tennessee Rand
Tesla Motors
Textron

ThyssenKrupp Elevators

Vermeer Gorp.
Whirlpool

Yamaha Motor
Manufacturing

ATTENDANCE BY REGION

Source for all Audience Statistics: 2014 FABTECH Audience Survey and Registration Data.

EXHIBITOR FEEDBACK

930/0 of exhibitors were
satisfied or very satisfied with
the QUALITY of attendees at
the show.

740/0 of exhibitors were
satisfied or very satisfied with
the QUANTITY of attendees at
the show.

940/0 of exhibitors were
satisfied or very satisfied with
the FABTECH show overall.

Source: 2014 Exhibitor Survey

90/0 of attendees came
from countries outside
the U.S., including:

* Canada

* China

* Colombia

* Ecuador

* Germany

* India

* [taly

* Mexico

* South Korea
* United Kingdom
...and others



